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Distribution channel is one of the most important elements that should be taken 
into account when considering a leading theorist of competitive strategy, the key 
problem is to find the way of gaining competitive advantage. Many successful 
examples have proved that, the insurance company, by using bank as the main 
distribution channel, would be in advantage in comparing with their competitor. 
Banc assurance business has made a quite great progress since its introduction to 
China. With the trend of financial global and integrated strengthened, banc assurance 
appears to be more and more important as one of the distribution channels of personal 
insurance products in our country. How ever, several bottleneck become fundamental 
factors restrict the restricting China’s banc assurance upgrade. 
In this paper, a systematic study on banc assurance model of Ping’an Property & 
Casualty Insurance Company of China is drawn. Then analysis pointing out that banc 
assurance will be the most important trend for personal insurance products marketing. 
To remove the barriers we should make our efforts from four aspects: to build Financial 
Conglomerate pattern; to remov the policy-related neck lets and optimize the legal& 
supervision environment; varying and enriching the banc assurance products; 
improving the IT systems; and to attach importance to the training to related personnel.   
 
Key Words: Distribution channel, Banc assurance, Ping’an Property & Casualty 

























目  录 
 6
目  录 
绪论 ·······························································································································1 
第一章 中国保险市场的概况 ·····················································································2 
一、保险的基本概念·························································································· 2 
二、国内保险市场的发展状况 ·········································································· 4 
第二章  保险公司的营销 ···························································································8 
一、保险营销的特点·························································································· 8 
二、保险公司的营销体制和主要营销渠道 ···················································· 10 
三、我国个人产险业务营销渠道的选择 ························································ 15 
第三章  个人产险的营销方向――银行保险 ·························································18 
一、银行保险的基本概念 ················································································ 18 
二、发展银行保险的理论基础和动因分析 ···················································· 20 
三、我国产险银行保险发展相对不足 ···························································· 26 
四、产险银行保险发展滞后的原因 ································································ 29 
五、解决产险银行保险发展问题的探讨 ························································ 30 
第四章  平安银保合作的案例研究 ·········································································34 
一、平安保险（集团）简介 ············································································ 34 
二、平安产险简介···························································································· 35 
三、平安寿险银保发展状况和经验介绍 ························································ 36 
四、平安产险银保业务发展模式的分析 ························································ 37 
五、目前平安产险主要银柜系列产品介绍 ···················································· 42 
六、平安银保通介绍························································································ 43 



















1  General introduction to Chinese insurance market …………………………2 
1.1  Essential Concept of insurance……………………………………………2 
1.2  Survey of Chinese insurance development………………………………4 
2  Marketing in insurance companies……………………………………………8 
2.1  Characteristic of insurance marketing……………………………………8 
2.2  Marketing system and main distribution channels ……………………10 
2.3  Distribution channels for Property & Casualty Insurance companies  
    ……………………………………………………………………………15  
3  Banc assurance － Development Trends of Personal Property &Casualty 
Insurance Marketing …………………………………………………………18 
3.1  Definition of banc assurance ……………………………………………18 
3.2  Reason analysis of banc assurance ……………………………………20 
3.3  Development of banc assurance is insufficient for Property & Casualty 
Insurance in China……………………… ……………………………26 
3.4  Restrict factors of banc assurance development for Property & Casualty 
Insurance company……………………………………………………29 
3.5  Discussion to the solution to the barriers ……………………………30 
4  The research on Bancassurance of Ping’an Property and Casualty Insurance  
Company………………………………………………………………………34 
4.1  Introduction to Ping’an Insurance (Group) Company of China, Ltd.  
……………………………………………………………………………34 
4.2  Introduction to Ping’an  Property and Casualty Insurance Company of  
China, Ltd. ………………………………………………………………35 
4.3  Experiences of Bancassurance in Ping’an Life Insurance Company……36 
4.4  Analysis on Bancassurance pattern in Ping’an P&C Insurance Company  
    ……………………………………………………………………………37 
4.5  ntroduction to main Bancassurance products of Ping’an P&C Insurance  
Company…………………………………………………………………42 
4.6  Introduction to "Yinbaotong" Bancassurance system……………………43 





















































































































































的势头。全国保费收入在 1980 年是 4.6 亿元，到了 1999 年保费收入已经达到
1393 亿元，20 年间平均增长速度高达 30％以上，远远超过同期 GDP 的增长。
2000 年以后增速虽有所放缓，但仍保持在两位数以上。2002 年保费收入 3053.14
亿元，2004 年保费收入 4318.1 亿元，而 2006 年全国保费收入达到 5640 多亿元。
保险公司总资产也达到了 2 万亿，我国保险业在开放中快速发展。① 
2、市场主体 
快速发展也吸引了众多外资保险公司的关注。截至 2006 年底，全国共有保
险公司 98 家，其中外资保险公司占 41 家。2006 年全国共有专业保险中介机构




   
图 1：2006 年全国保费收入来源构成 
                                                        
① 数据来源：《保险业经营情况报表》，中国保险监督管理委员会网站（http://www.circ.gov.cn） 






























的人均保险费。截至 2005 年底，中国的保险深度为 2.7％，保险密度为人均 47
美元，远远低于世界平均水平。 
 
  保险深度 保险密度（美元） 
世界平均水平 8% 47 










                                                        






















为例，根据《2006 年 1-12 月财产保险公司保费收入情况表》数据显示，2006 年
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